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Group Structure

oarido

1ganaa

Healthlead

Holding Company

Registered Capital : 136 million Baht
Paid-up Capital : 136 million Baht

100.00%

100.00%

|
ICARE HEALTH

Pharmacy Retailer
Registered Capital : 165 million Baht
Paid-up Capital : 165 million Baht

WMM
HEALTHINESS CO,LTD.

Developer and Distributor of Health-related products
Registered Capital : 35 million Baht
Paid-up Capital : 35 million Baht

Remark : Data as of March 31, 2022
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Shareholder Structure GDHealthIEa‘g

“ Shareholders %

1. Mrs. Mataya Bhandhukanonda 43.15
2. Mr. Supakorn Bhandhukanonda 24.27
3. Mr. Thanyakorn Bhandhukanonda 4.80
4. Mr. Thatchaphon Chonwattanasakul 176
5. Mr. Naris Jirawongprapha 147
6. Mr. Sompob Tingthanathikul 129
7. Thai NVDR Company Limited 1.26
8. Mr. Sutee Luckansutin 101
9. Mr. Piranart Chokwatana 0.94
10. Mr. Pongsak Thammathataree 0.85

Free Float 25.85

Remark : Data from SET website as of March 14, 2022
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Business Model

ICARE HEALTH

Pharmacy retailer selling medicines,

HEALTHINESS CO,LTD.

Co-operate with research

medical supplies, medical institutes to develop and

equipment, cosmeceutical, distribute innovative and

supplements, medical food and all health-related products

health-related products




Business Model: Icare Health Co., Ltd. GDHealthre'ag

Our pharmacies carry products ranging over 10,000 SKUs including medicines, cosmeceutical, supplements,

medical supplies and equipment and all health-related products divided into four categories:

ICARE HEALTH

Personal Healthcare Medical Food




Our Brands: lcare Health Co., Ltd.

Consists of four brands: iCare, Pharmax, vitaminclub and SuperDrug

®  Community Pharmacy .

®  Neighbourhood area .

‘ ®perofﬁa @ vitaminclub
N\

»\ 4 .

) Pharmax

Professional Pharmacy

Suburban residential area

Lifestyle Pharmacy

Leading shopping malls




Our Brands: Icare Health Co., Ltd.

ac are S/ Pharmax

GD Healthléad
(Is\uper Drug

(Super Drug



Current Branches: Icare Health Co., Ltd.

oardo

Branches & Loactions

QO (em °

@{Pharmax
13
Q 3

@ @per Drug 1

Thotsakan
Intersection

The Trio

Lasalle

Praditmanutham

The Nine
Rama 9

Robinson
Ladkrabang

Central Ladprao

Thep Chareon
Market

Save Center

Senee Market,
Phet Kasem 28

Ratchayothin

Chachuri Square

Food Villa
Ratchapruek

Krungthep Kreeta

Central Pinklao

Sai 2 Market

Phet Kasem 56

Susco Ekkachai
101

Pure Place
Ramkhamhaeng
10

The Street
Rathcada

Thonglor 13

Fashion Island

Prachaniwet 1

Victoria Garden

Nuan Chan

The Crystal
Ekamai-Ramindra

Seri Market
Rama 9

Thanormmitr
Market

The Jas Wan Hin

Lotus
Ladkrabang

Remark : Data as of August 18, 2022



Current Branches on Map: Icare Health Co., Ltd. GDHealthIEa:;

Pathum Thani

'''''

‘‘‘‘‘

'''''

Khaem

Remark : Data as of August 18, 2022
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Branches location: Icare Health Co., Ltd. GDHealthréag

Community Mall / Market Stand Alone Shopping Mall / Hypermarket

Save Center HC are Hca re

Seri Market R 9
S Thotsakan Intersection
Senee Market, Phetkasem 28

Sai 2 Market

 ——
Phet Kasem 56 Susco Ekkachai 101 :
Victoria Garden - Prachaniwet 1

\7/

) Pharmax
Lotus Ladkrabang
Robinson Ladkrabang

e ——
Thanommitr Market  Ratchayothin The Trio
: T Il
- > Lasalle
Chamchuri Square

Pure Place, Ramkhamhaeng 110

@ vitaminclub

The Jas Wang Hin
The Nine Rama 9

Praditmanutham Central Ladprao

Central Pinklao
: Nuan Chan
Food Villa Ratchaphruek

| —
The Street Ratchada Thonglor 13
The Crystal Ekamai - Ramindra

Fashion Island

Krungthep Kreetha

Thep Chareon Market

Remark : Data as of August 18, 2022



New Branches

Pharmax Thonglor 13 Q Pharmax

283/3-4, Units 0101-2, 1st floor, Home Place Office Building, Soi
Sukhumvit 55, Khlong Tan Nuea Subdistrict,, Watthana District,
Bangkok

Tho,
Lo 154
lle y

aunties at Thonglor 9 Tho,
ng [,
0 16
Thong Lo Towe Allgy,
{1
283/3-4, Units 0101-2, 1st fioor,
sy Seadat Al it ine | Love You
Home Place Office Bullding, Sol Sukhumvit 55,
i) Khlong Tan Nuea Subdistrict,, Watthana District,
Bangkok
After Y28 gCafe -
Dessart O iy —
) s
<1l

0
SHARS

Tho,
9 Lo ™
TELAThong Lo

TELA Thonglo '

1)

kara Genka Sakabo
kaya

k=]
@
C)
>
§
IS5

Teppen Thong Lo

Yakinik

9

» Pharmax : Thonglor 13

(FL1 Home Place Office BUIldIng) Remark : Thonglor 13 opened March 6, 2022
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New Branches

iCare Lasalle e
965, 967, 969, Soi Lasalle, Bangna Tai subdistrict, Bangna
district, Bangkok 7 a re

> iCare : Lasalle

(Soi Lasalle, Bangna Tai, Bangna)

Remark : Lasalle opened May 12, 2022



New Branches

i Care Ratchayothin
Ratchayothin Address : 15,15/1, B101, Box Space Ratchayothin,
Ratchadaphisek Road, Chatuchak, Chatuchak, Bangkok Tel : 061-391-1704

usn. BBioa
CUEL Limited

> iCare : Ratchayothin
(Box Space Ratchayothin)

Remark : Ratchayothin opened August 17, 2022
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New Branches

Susco Ekkachai 101

Susco Ekkachai 101 Address : 1133/1-2, B103-05,
Susco Ekkachai Station, Ekkachai Road, Bang Bon Tai,
Bang Bon, Bangkok Tel : 061-391-1628

RBB Wash & Cnatq

SuufudiEus u Feffri
awiono 101

woa
Dmdons1o

> iCare : Susco Ekkachai 101
(Susco Ekkachai Station)

Remark : Susco Ekkachai 101 opened August 18, 2022



Distributors and Suppliers: Icare Health Co., Ltd.

ICARE HEALTH

Professional Healthcare

L DKSH (Thailand) - Meda Pharma (Thailand)
®  Zuellig Pharma Thailand - Pfizer Thailand

¢  Berlin Pharmaceutical Industry

Home Healthcare

* DKSH (Thailand) - Mundipharma Thailand
. Zuellig Pharma Thailand - Novo Nordisk Pharma (Thailand)
0 ANB. Laboratories

Personal Healthcare

®* DKSH (Thailand) - L'Oreal (Thailand)

Medical Food

®*  Zuellig Pharma Thailand - Thai Otsuka Pharmaceutical




Business Model: Healthiness Co., Ltd. GDHealthl'e'amg

?M Supplement Products

% B aps_: P
S Sanitizing Products/Odor Eliminator
Besute
=¥ [Medical Mask

DSealthiness

HEALTHINESS CO,LTD.




Products: Healthiness Co., Ltd.

BOMSKIN

» Products 26 SKUs * Products 10 SKUs ¢ Products 3 SKUs

* Wholesale distribution through « Wholesale distribution through « Wholesale distribution through
other pharmacies other retailers other retailers

* Sell through our online channels « Sell through our online channels * Sell through our online channels

* Such as PRIME Calcium plus * Such as Besuto 12 Hand » Such as BOMSKIN ceramidin face
D&K, PRIME Acerola Cherry Cleansing Gel, Besuto Mask, Besuto cream, BOMSKIN Triple Ha Serum,

Mouth Spray, Besuto Nasal Spray BOMSKIN Triple Protection
Sunscreen

BOMSKIN

(YpRIME - (YprIME
Max Zinc I? PRIME ACEROLA

BOMSKIN

Plus Bﬂﬂﬂf

e Pratecen.
“asmareen

o,
BOMSKIN Grmiie wonmscen
eamas | s |
AL SN TS




Rewards : Healthiness Co., Ltd. Healthléad

A
s
-. ~

QS e Sy 3

CERTIFICATE OF AWARD 2 certificate

Besuts oveor

1S CERTIFICATE (S PROUDLY PRESENTED 7O

wla: noav!
SPECIAL AWARD

3 Srung Smanmoo  Thatehaphon Choowaltanssakul
A Heahthincss Co,, Ltd. (AVS Tnnovation) - Thaiknd
Presented to
3 R
5% * ‘Surachet Soontorntaweesub  Phiyada Khayak
|
i |

Panudet Py in - 8 8 Thatchaphon Chonwattar kut
SILVER MEDAL T sinss o, L S oovtn) Tt

of achievement

i it b in recognition of excellent invention/innovation of

CEEA L R ANNOV) > BESUTO-12, Non-alcohol hand sanitizer
gel with thin film forming technology y. ‘\\\‘ ( , gel with thin film forming tachnology
R\ 2
INVENTION INN ITION IN CANADA, ICAX 20 QI /0
1 =1 T <ICAN 2020> held on August 26%, 2020 in Toronto, Canada

+ Teotor f = =

e 2 = =z \ |
& ANAL = =
= =2
= iCAN2020 ~5

THE®J) TH ANNIVERSARY
*
?!WAHI

Silver Medal for the Invention Innovation Entitled: The 5th International Invention Innovation
BESUTO-12, Non-alcohol hand sanitizer gel with Competition in Canada <ICAN 2020>
thin film forming technology. held on August 29th. 2020 in Toronto, Canada




Rewards : Healthiness Co., Ltd. GDHealthI'éa‘g

Gventions
eneva
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>
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024

— Sy Prime B0051Plus GENEVE
BIISI# GOld M‘Ed‘al _ VISIO/ G = S5 e S'lver MEdal n
. From JDIE Japan Design . inventions geneva evaluation
days 2022

|||||

(YPRIME

) @ | Idea And Invention Expo 2021

™ prime MOVX2
" Gold Medal

From JDIE Japan Design
» | idea And I,nvgntijon. Exgw 2022




CSR Projects : Healthiness Co., Ltd.

® ~ R
I = 0, &
BBSUtU UKBNoaouRaa
ANEIDBMAASIIOSDU

Jaonnsna:znuvdulufsenu

*BESUTO MOUTH SPRAY tihunisnaaouduguidorielsaladn-19 Tneamu:iosmansivaseu
UndNENagNRa wudlauIsnaugvsalaty 99.9% melu 1 uai

» “Safe & Give” Project
Donation of 10 Baht from every bottle of revenue from sales Besuto Mouth Spray

to the students of Faculty of Tropical Medicine, Mahidol University who need financial support
since 1% February 2022 - 30 April 2022

» Besuto Mouth Spray tests to inhibit the virus that causes COVID-19 in laboratory of Faculty of
Tropical Medicine, Mahidol University as inhibitor 99.9% in 1 minute

23



Healthl®ad

Sales Breakdown by categories

-

2019 2020 2021 Q2/2021 Q2/2022

Product Categories

Revenues from Professional healthcare 659.46 72.77 753.19 70.78 823.00 68.66! 20933 7104 236.64 6541 2731 13.05
Revenues from Home healthcare 129.1 14.25 169.27 15.91 215.44 17.97: 46.89 15.91 7239 20.01 2549 5437
Revenues from Personal healthcare 73.28 8.09 95.79 9.00 104.57 8.72) 251 8.52 3546 980 1036 4125
Revenues from Medical food 4437 4.89 4584 4.31 55.77 465| 13.35 453 17.31 479 396 2967
Total Revenues 906.22 100.00 1,064.09 100.00  1,198.76 100.00: 294.67 100.00 36180 100.00 6712 2278

Note : Other income - include interest income, revenues from in-store advertisement, marketing & promotion activities and events etc.

Professional healthcare Professional healthcare Professional healthcare

68.66% 71.04% 65.41%

Home healthcare

Home healthcare Home healthcare

17.97% 15.91% 20.01%
. Q2/2021
Personal healthcare Personal healthcare Personal healthcare
8.72% . 852% 9.80%
Medical food Medical food Medical food
4.65% 453% 4.79%



Sales by Distribution Channels GDHeautmaaZi

2019 2020
Distribution Channels |
Revenue from Retail Sales 876.70 96.74 1,050.99 98.77 1,187.90 99.091 292.65 99.31 35548 98.25 6282 2147
|
Revenue from Wholesale 2952 3.26 13.10 123 10.85 0.91) 202 0.69 6.32 175 430 21282
|
Total Revenue from Sales 906.22 100.00 1,064.09 100.00 1,198.76 100.00 294.67 100.00 361.80 100.00 6712 2278

99.09% 99.31%

Q2/2021 Q2/2022

B Revenue from Retail Sales Revnue from Wholesale
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Industry Overview

Thailand’s Medicine Market Value

OTC drug :

THB 355 BN

Prescription drug :

(Private + Public)
THB 1485 BN

Generic drug : Patented drug :

THB 90 BN THB 58 BN

Source : Krungsri Research

GD Healthléad
Number of Drug Stores (Type : Khor Yor 1)

No. of stores

20,000

17,156
15,000
10,000
5,000
0
2017 2018 2019 2020 2021
I BKK mmm Upcountry Total

Source : Food and Drug Administration




Industry Overview

Thailand’s Vitamin and Dietary Supplements Thailand’s Vitamin and Dietary Supplements

Market Value Forecast 2006-2025

Market Value 2016-2021

THB BN THB MN
80.00 9.37%  8.65%  8.29%  7.74% 100,000 zopeas 20%
15%
80,000
60.00
10%
60,000 S
40.00 5% é’
40,000 :
0%
20.00 20,000 I I I I
I l 5%
0" 23 - ! . -10%
0.00 2006 2020 2025

2016 2017 2018 2019 2020 2021E

mm== Market Value % Changes

Source : Euromonitor International, November 2020 Consumer Health in Thailand

E’
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Future Project

GD Healthl®ad

Branch Expansion and Renovation

@ HL plans to open new stores in Bangkok and Metropolitan Area and to \

renovate its existing branches.

For 2022, The Board has approved revised plan that open at 10 branches

in this year.

size of the store:

[ s (area ~ 80 sqm.) THB 200 MN

O wm (area 80-150 sg.m.) THB 2.00-3.75 MN (plan to open 8 branches)
QL (area 150-300 sg.m.) THB 3.75-6.00 MN (plan to open 2 branches)

HL will expand the new innovative products into Healthiness’s portfolio
and expand the channel of distribution for Prime and Besuto outside

the Group.




Future Project

Q1/2022

Q| Pharmax

* Thonglor 13

Plan for Expansion 10 Branches in 2022

Q2/2022

Lasalle

Q3/2022

Susco Ekkachai 101
Ratchayothin

Ratchaphruek Q' Pharmax

Seacon Square
Srinagarindra

Q4/2022

Susco Phuttha Bucha
Thonburi Market Place
Bangchak-Tha Kham
Seri Market -

Phutthamonthon Sai 5



aaaaa

Besuto Family Performance within Our Community Healthléad

Approximately 70% of our staff were not infected with Covid-2019 virus after
regularly used Besuto products since the beginning of Covid-2019 pandamic.

-
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Group Performance Healthlead

TH MN TH MN
oo 571 1798% 1260 | s 73.01% :
’ ] = — o | -5.71% 10.25% |
1200 ] 1,080.11 1,216.42 20 4 :
15 I
900 22.63%
10 l 9.95%
600 : l
1,064.09 IS 5 | -
3.36
300 0 ! T 1
0 5 2019 2020 2021 Q2 2021 Q2 2022
2019 2020 2021 Q2 2021 Q2 2022
I Other revernue e Growth

I Revenue from sales [l Other revenue  —¢—Growth




Group Performance

GD Healthl®ad

TH MN

1,000

800

600

400

200

Cost of sales and Gross margin

|
20.09%  21.89%  23.05% | 22.26%  23.54%
== | >—
i
|
|
!
|
i
|
| T
2019 2020 2021 Q2 2021 Q2 2022

I Cost of sales  e=@p==% Gross margin

Net profit and Net margin

TH MN
90 - 4.82% 6.55% : 6.01% 6.24%
' %

75 2.38% |

60 :
|

45 I

30 I
|

15
I

0 II T 1
2019 2020 2021 Q2 2021 Q2 2022
I Net profit =@ Net margin




Group Performance

Selling expenses to Revenue from sales

TH MN
160 - 12.49% 11.61%

|
10.35% I 9.91% 10.87%
120 1
|
80 - |
124.04 I
40 l
1--
0 . . |

2019 2020 2021 Q2 2021 Q2 2022
I Selling expenses =@ Selling expenses to Revenue from sales

Administrative expenses to Total revenues

TH MN |
90 - 5.03% 4.87% 5.61% : 5.55% 5.97%
4 %

75 | ¢ — i
60 A |
a5 '

|
30 A I

51.82

15 4 |

.
O I T T T T 1

2019 2020 2021 Q2 2021 Q22022

I Administrative expenses —@==Administrative expenses to Total revenues

GD Healthl®ad

Q2 2022 Selling expenses

Others
Marketing and sales

30

Rental D&A & StaffoFee
Utility 53%
36%

Q2 2022 Administrative expenses

Staff Fee
47%

19%




Group Performance qDHealthlEad

Liquidity Ratios Return on Asset

X

| % |

8 - -
I 20 - I

6.15
6 | 541 14.35 | 14.57
] : 15 : 12.94
10.40

4 | I 10 | 7.84 |
| |

2 ] 112 1.11 ' 1.26 5 | 1
| |

0 _J | . r T . r . 0 T T T T 1

Debt to Equity Ratio Return on Equity
X %

|

3 4 | % I
| |

1.94 147 39.41 : 39.18

2 4 152 : 40 1 :

| |
20.73

. | o | gy | 19.41
| |

0 A I I - f I I 0 T T |I T 1

2019 2020 2021 Q22021 Q22022 2019 2020 2021 Q22021 Q22022

Remark : ROA = Trailing-12-month Net profit, to average to assets.

ROE = Trailing-12-month Net profit, to average total shareholder’s eguity. 37



Group Performance

EBIT Margin

%

EBITDA Margin

|
!
I 7.86 7.69
6.81
|
|
3.55 I
|
|
L]
T T
2019 2020 2021 Q2 2021 Q2 2022

2019

|

1098 |

|

|

4.83

|

i

!

|
T T T T 1
2020 2021 Q2 2021 Q2 2022

Unit : Days

Account Payable Days

Unit : Days

2019

2020

2021

43

— - e e s S S e .

Q2 2021

Q2 2022

2019

2020

2021

Q2 2021

Q2 2022

GD Healthléad
Inventory Days

38



Others GD Healthl®ad

Other information

Details Y 2020 Y 2021 Q1/2022 Q2/2022

Same Store Sales Growth (SSSG) 18.21% 14.95% 36.71% 10.51%
Sales / Ticket (All branches) 470 551 523 513

Tickets / Day (All branches) 6,125 5,913 7,643 7,466




Q&A




